情報の質的側面が消費者に与える影響可読性に焦点を当てて by 佐藤 圭 & Kei Sato
KONAN UNIVERSITY
情報の質的側面が消費者に与える影響可読性に焦点
を当てて
著者 佐藤 圭
雑誌名 甲南経営研究
巻 60
号 4
ページ 105-122
発行年 2020-02-20
URL http://doi.org/10.14990/00003473
?? ????
??? ??????????????????????????????
???? ???????????????????????????? ??
?????????????? ???????????????????? ?????
????????????????????????????
???
????????
??????? ????????????????????????
????????????? ??? ?????????????????
?????????? ????????????? ???????????
?????????? ????????????????? ???????
???????????? ??????????????????????
??????????????????????????????????
?????????? Novemsky et al. ?2007? ??? ??????????
?????? ??????? ????????
???
????????
?????????
??????????
? ? ?
??? ???????? ??????????
???????????????? ? ? ??? ICT?????????????
???????
https://www.soumu.go.jp/johotsusintokei/whitepaper/ja/h26/html/nc131110.html
????? ??????????????????? ??????????
?????????????????????? ????????????
????????????????? ????????? ????????
??????????????????????????????????
????? ??????????????? ?????????????
????????????????????? ????????? ?Elabo-
ration likelihood model? ??????? ?Petty and Cacioppo, 1986?????
???????? ??????????????????? ???????
???????? ??????????????? ????? ??????
?????????????????? ???????? ??? ?????
????????????????????????? ?????????
??????????? ???????????????????????
?????? ?????????????????????????? ??
??????????????????????????????????
??????? ????????????? ??????????????
???????????????
?????????????????????? ???? ????? ??
??????? ??????????????? ????? ???????
??????????????? ?Wang and Karimi, 2019?????????
??????????????? ??????????????????
??????? ????????????????????? ?Petty et al.,
1988?????? ??????????? ???????????????
??????????????????? ?Chebat et al., 2003??????
???? ???????????????????? ??????????
??????????????????????? ???????????
?????????????????????????????????
??????????????????????
???
??? ???????? ??????????????????????
????????? ????????? ????????????????
????? ??????????????????? ??????????
?????????????????? ????????????????
?????? ?Li, 2008?????? ???????????????? ???
???? ??????????????????????????????
??????????????????????
?????????????? ??????????? ????????
???????????? ??????????????????????
?????????????? ???? ????? ????????????
???????????????????????????? ??????
??????????????????????????????? ???
??????????????????????????????
???
?????? ??????? ????????
???
??? ????????????????? ???????????? SCImago Jour-
nal & Country Rank ?https://www.scimagojr.com? ??Business, Management and Ac
counting???????Marketing???????? ????????? SJR????
H-index ???????????????? ??????????????????
?????????????Journal of Marketing??Journal of Marketing Research?
?Marketing Science??Journal of Consumer Research??Journal of Supply Chain Man
agement??Journal of Public Administration Research and Theory? ?Journal of the
Academy of Marketing Science??Public Administration Review??Journal of Retailing?
?International Journal of Research in Marketing??Journal of Business Research??Ac
ademy of Management Perspectives? ??????????? ????????????
??????????????????????????readability? ?????????
?????????? ????????????????????????? ??
???? ???????????????????? ????????? ????
??????????????????????????????? ??????
?? ????????????????? ??????????????????
?????????????????? ???????????????????
??????????????????????????????????????
??????? ? ?????? ???????????????????????
????????? ????????????????
??????? ??? ???????????????????????
????????????????? ?????????????????
?????? ????????????????????????????
?? ???????????????? ??? ?????????????
????? ?????????
?? ??????????
????? ???????????? ????????????????
????????????? ?????????????????????
?? ????????????????????????????????
???? ??????????????????????????????
??????????????????????????????????
?????
??? ?????
????? ???????? ?????? ??????????????
??? ???????????????????????????????
?? ???????????????????????????? ????
??????????????????????????????????
?? ?DuBay, 2004 ; Leong et al., 2002??
????? ?????????????????? ??????????
???????????????? ?Chebat et al., 2003?????????
????? ?????? ????????????? ??? ???????
?? ????????????? ????????????????? ??
??? ????????????????? ??????????????
????????? ?????????????????????????
??????????????????????
???
???? ??????? ?DuBay, 2004??
??????? ??????????????????????????
?????????????? ??????????? ?????????
????????? ?????????????? ?????????
Dale and Chall ?1949, p. 19? ? “the extent to which they understand it, read it
at an optimal speed, and find it interesting” ???????????? ???
???????? ????????????? ?????????????
??? ??????????????????????
???
???????? ?????????????????????????
??? ????????????? ????????????? ?????
??? ???????????? ???????????????????
??????? ???????????? ?????????
??? ????????????
???????????????? ??????????????????
??????? ???????????????? ???????????
????????????????????????? ?????????
??? ???????????????? ???? ???? ???? ????
?????? ??????? ????????
???
??? ???????? ????? Smith and Taffler ?1992? ??? ???????
?? ?understandability? ???????????? ??????????????
???? ??????????????????????????????????
??????????????????????????????????? ??
???????????????????? ????? ????? ???????
??????????????????????????????????????
????????????? ???????? ?????? ??????????
??????????????????????? ??????????????
?? ????????? ?????????????????????? ????
????? ?Balducci and Marinova, 2018 ; Berger et al., 2020 ; Humphreys and Wang,
2018; ??? ??????
???? ?????????????????
???? ????????? ????????????????????
?????????? ???? ???? ???? ????????????
??????? ???????????????????????????
??????????? ???????????????????????
??? Flesch-Kincaid Reading Ease index ?Flesch, 1951 ; Kincaid et al., 1975?
?? FOG index ?Gunning, 1969? ?????? ???????????? ?
???????????????? ??????????????????
???????????? ?????????????????????
?????? ???????????????? ?????? ??????
????????????? ?????????????????????
?????????????????? ????????????????
?????????????? ????????????????? ???
?? ????????????????????????????????
?????? ????????????????????????????
??????? ???????????? ???????????????
???
??? ????????????
???????????????????????????? ?????
???????????????????????????????????
????????????? ?? ?typeface? ?????????????
?? Song and Schwarz ?2008? ??? ?????????????????
???????? ???????? ??????? ?Arial? ???????
? ?Brush? ??????????????? ?????????????
???????? ??????????????????????????
??????????????????????
???
?????? ??????? ????????
???
? ? ????????????
??? ????
??? ??????????????????????
??? ?
???
???? ?????????????????
? ????????????????????
????
??? ????? ?????????????
?????????????
??? ?
??? ?
??? ?
?????????
?????????? ???????????
?????
Flesch-Kincaid Reading Ease index
?Flesch, 1951; Kincaid et al., 1975?
??????????????????????
??????? ??????????????
????????????? FRE????
Flesch-Kincaid Grade level?Flesch,
1949?
??????????????????????
????????????????? ????
????????????????? FK??
??
FOG index ?Gunning, 1969? ???????? FOG????
Simple Measure of Gobbledygook
score ?McLaughlin, 1969?
???????? SMOG????
Automated Readability index
?Senter and Smith, 1967?
???????? ARI????
Coleman-Liau index ?Coleman and
Liau, 1975?
???????? CL????
Dale-Chall readability index ?Dale
and Chall, 1948?
???????? DC????
?? ???? ??? ????
????????? ?????? ??????
???????
????????????? ????????
?????????
??????? ???? ??
??? ?????
???????????? ????????? ?????????????
????????????????? Childers and Jess ?2002? ??? ??
????????????????????????????????
?????????? ???????? ???????????????
????????????????? Hall and Hanna ?2004? ??????
??????????????????????????????????
??????????????????????????????????
???????????????????????????????? ??
???????????????????????????? ???? ??
?????????? ????? ?retention? ?????????????
??????? ????????????????????????? ??
???????????????????????????????
??? ????? ?????????????????????????
????????????????????????? ?????????
??????? ?????????????????? ?????????
?????????????????????? ???????? ????
??? ????????????????????? ??????????
???????????????? ?Wang et al., 2011????????? ?
??????????????????????????? ???????
?????????????????? ?????????? ??????
??????????????????????????????
?? ???????????????
????? ????????????????????????????
?????????????? ??????????? ?????????
???????????????????????????? ??????
??????????????????????
???
?? ?????????????????? ??? ????????? ?
????????????????????? ?????? ?????
??? ???????????
???????????? ?????????????????????
?????? ????????? ???????????????????
??? ???????????????????????????????
?? ????????????????????????????????
????????????????????? ?????????????
??????? ?????????????????????? ?????
????????????? ????????????? ????????
?????????
????? ?????????????????????? ???? ??
?????????? ???????????? ????????????
???? ??????????? ??????????????? ????
?????????? ??????????????????
??? ?????????????????????? ?Agnihotri and
Bhattacharya, 2016 ; Cao et al., 2011; Fang et al., 2016 ; Korfiatis et al., 2012;
Singh et al., 2017????? Amazon.com????? ????????????
????????????? ???????? ?????????????
?????????????? ????????????????????
?????????????????????????? ????????
?????????????????? ????????????????
????????? ???????????? ?????????????
???????????????????????????????? ??
?? FRE? FOG???????????????? ??????????
?????? ??????? ????????
???
?????????????????? ????????????????
???????????????????????????????? ??
????????????????? ????? ????????????
?????????????? ?Agnihotri and Bhattacharya, 2016??
??? ?????????????????????? ?Ghose and
Iperiotis, 2011 ; Ghose et al., 2012??????? ????????????
?????? ?????????????????????? Ghose and
Iperiotis ?2011? ??? Amazon.com ????? t????????????
??????? t?1????????????????????????
????????? ARI? FOG?????????????? ??????
??????????? ????????????????????? ????
?????????? ????????????????????? ???
??????????????????????????????????
??????????????????????????????????
???????????????????
???? ?????????????????????????????
? ?Hu et al., 2012; Liu et al., 2007????????????????????
??????????????????????????????????
Amazon.com ??????????? ?????????????????
???????????????????????????????????
????????????????????????????????? ?
???????????????????? ??????????????
?????????????????????????? ?Liu et al., 2007??
??? ????????????????????????????????
????????????????????????????????????
???????????? ??????????????????? ????
??????????????????????
???
?????????????? ????????????? ???????
???? ????????? ??????????????????? ??
??? ???????????????????????????????
?????????? ???????? ????????????????
?????? ?? ??????????????????????????
????????? ????????????? ????????????
?????????? Amazon.com ?????????? ARI??????
?????? ????????????????????????????
????????????? ?????????????????????
????????????????????????????????
?Hu et al., 2012?????????????????? ?????????
?? ????????????????????????????????
??? ????????????????
????? ????????????????????????????
??????????????????????????????????
??????????????????????????????????
???????????????????
???? ?????????????????????????????
???????? Clark et al. ?1990? ??? ???????? ??????
???????????? FOG??????????????? ????
?????? ?????????????????????????????
????????????? ???????????? ?????????
???????????????????? ???????????????
?????????????
??? ?????????? Pillai et al. ?2012? ?????? ?????
?????? ??????? ????????
???
??????????? ???????????????????????
??? ????????????? ??????????????????
????????????????? ????? ????????????
???????????????????? ??????????????
??????????????????????????????????
??? ???????? ??????????????????????
??????????????????????????????????
??????????????????????????????????
??????????????????? Davis et al. ?2019? ??????
????? ????????????? twitter ????????????
??????????????????????????? ???????
????????????? ???????? ??????????????
??????????????????????????????? ???
??????????????????????????????????
????????????????? ???????????????? ?
???????????? ????? ?????????????????
????????????????? ????????????? ????
?????????????????? ????????????????
??? ???????????????????? ???????????
??????????????????????????????????
??????? ?????????????? ?????????????
????????????????????????????
????? ????????? ???????????????????
?????????? ??????????????Foroudi et al. ?2014?
?? ?????? ????????????????????? ?????
?????????????????????? ????? ???????
??????????????????????
???
?????? ?????????????????? ??? ???????
???????? ????????? ????????? ???? ????
??? ???????????????????????????????
??????????????????????????????????
??????????????????????????
????? ???????????????????? ????????
??????????????????????????????????
????????? Wang et al. ?2010? ??????????? ?????
????????? ??????????????? ???????????
????? ?????????????????????????????
???????????????????? ????????????? ?
?????????????? ????????????????????
?????? ???????????????????????? ?? ??
????????????????????? ?????????????
???????? ???????????? ??????????????
??????????????? ????? ??????????????
?? ??????????????????????????? ??????
??????? ?????????????????? ?????????
??????????????? ???????????????????
??????????
???? ????????????????? ????????????
????????????????? Huang and Kwong ?2016? ?????
????????????? ???????????????????? ?
???????????????????????? ???? ??????
????????????? ????? ??????????????? ??
??????????????????????????? ???????
?????? ??????? ????????
???
??? ????? ??????????????????????????
??????????????????????????????????
??????????????????????????????????
?????????????????????????? ??????????
????????????????????? ?????????????
?? ??????????????
?? ??????
????? ?????????????????? ??? ???????
??????????????????????? ???????????
??????????????????????????????????
????
????? ??? ????????????????????? ?????
????????????????? ?????????????????
???????? ??? ???????????????????? ???
??????????? ???????????????????????
?????????????? ????????????????????
???? ??????????????????????????????
???????????????
??????????? ???????????????????????
?? ??? ??????
??? ? ?????? ?????????????? ?????????
?????????????? ??????????? ?????????
??????????????????????????????
???
????
??????????????????????
???
??? ????? ??? ?????? ????????
????? ??????????????? ????? ????? ??? ?
???????? ????????????? ???????????? ?
????????????????????? ???????? ?????
??????????????????????????????????
??????????????????????????? ???????
?????????????????????? ?????????????
???????? ???? ???????????????????????
??????????????????????????????????
?????????????? ???????????? ????????
??????????????????????? ???????????
?????? ?????????????????
???? ? ???? ? ????????? ??????????????
??????????????????????????????? ???
????? ??????????????????????????????
????????????? ????? ????????????????
?????? ??????????????????????? ?????
??????? ????? ???????????????????????
??????????????????????????????????
?? ???????????????????? ????????????
??????????????????????????
??????? ?????????????????? ????????
???????????????????????? ??????????
????????????????
? ? ? ?
??? ?????? ????????????????????????????????
??????????? ???????????
?????? ??????? ????????
???
?????????????? ???????????????????????????
????? ?1988HI018????? ??
Agnihotri, A. and S. Bhattacharya ?2016? “Online review helpfulness: role of qualitative
factors,” Psychology & Marketing, 33 ?11?, pp. 10061017.
Balducci, B. and D. Marinova ?2018? “Unstructured data in marketing,” Journal of the
Academy of Marketing Science, 46 ?4?, pp. 557590.
Berger, J., A. Humphreys, S. Ludwig, W. W. Moe, O. Netzer and D. A. Schweidel ?2020?
“Uniting the tribes : using text for marketing insight,” Journal of Marketing, 84 ?1?, pp.
125.
Cao, Q., W. Duan and Q. Gan ?2011? “Exploring determinants of voting for the “helpful-
ness” of online user reviews : a text mining approach,” Decision Support Systems, 50 ?2?,
pp. 511521.
Chebat, J.C., C.Gelinas-Chebat, S.Hombourger and A.G. Woodside?2003? “Testing con-
sumers” motivation and linguistic ability as moderators of advertising readability," Psy-
chology & Marketing, 20 ?7?, pp. 599624.
Childers, T. L. and J. Jass ?2002? “All dressed up with something to say : effects of type-
face semantic associations on brand perceptions and consumer memory,” Journal of
Consumer Psychology, 12 ?2?, pp. 93106.
Clark, G. L., P. F. Kaminski and G. Brown ?1990? “The readability of advertisements and
articles in trade journals,” Industrial Marketing Management, 19, pp. 251260.
Coleman, M. and T. L. Liau ?1975? “A computer readability formula designed for machine
scoring,” Journal of Applied Psychology, 60 ?2?, p. 283.
Dale, E. and J. S. Chall ?1948? “A formula for predicting readability,” Education Research
Bulletin, 27 ?2?, pp. 3754.
Dale, E. and J. S. Chall ?1949? “The concept of readability,” Elementary English, 26 ?1?,
pp. 1926.
Davis, S. W., C. Horvath, A. Gretry and N. Belei ?2019? “Say what? How the interplay of
tweet readability and brand hedonism affects consumer engagement,” Journal of Busi-
ness Research, 100, pp. 150164.
DuBay, W. H. ?2004? The principles of readability. Impact Information, 2004, available at
http://www.impact-information.com/impactinfo/readability02.pdf.
Fang, B., Q. Ye, D. Kucukusta and R. Law ?2016? “Analysis of the perceived value of on-
line tourism reviews : influence of readability and reviewer characteristics,” Tourism
Management, 52, pp. 498506.
Flesch, R. ?1949? The art of readable writing. New York : Macmillan.
Flesch, R. ?1951? How to test readability. Harper.
Foroudi, P., T. C. Melewar and S. Gupta ?2014? “Linking corporate logo, corporate image,
and reputation : an examination of consumer perceptions in the financial setting,” Jour-
??????????????????????
???
nal of Business Research, 67, pp. 22692281.
Gunning, R. ?1969? “The fog index after twenty years,” Journal of Business Communica-
tion, 6 ?2?, pp. 313.
Hu, N., I. Bose, N. S. Koh and L. Liu ?2012? “Manipulation of online reviews : an analysis
of ratings, readability, and sentiments,” Decision Support Systems, 52 ?3?, pp. 674684.
Huang, Z. T. and J. Y. Y. Kwong ?2016? “Illusion of variety : lower readability enhances
perceived variety,” International Journal of Research in Marketing, 33 ?3?, pp. 674687.
Humphreys, A. and R. J. Wang ?2018? “Automated text analysis for consumer research,”
Jounral of Consumer Research, 44 ?6?, pp. 12741306.
Kincaid, J. P., R. P. Fishburne Jr, R. L. Rogers and B. S. Chissom ?1975? Derivation of new
readability formulas ?automated readability index, fog count and flesch reading ease
formula? for navy enlisted personnel. available at https://stars.library.ucf.edu/cgi/
viewcontent.cgi?article=1055&context=istlibrary.
Korfiatis, N., E. Garcia-Bariocanal and S. Sanchez ?2012? “Evaluating content quality and
helpfulness of online product reviews : the interplay of review helpfulness vs. review
content,” Electronic Commerce Research and Application, 11 ?3?, pp. 205217.
Leong, E. K. F., M. T. Ewing and L. F. Pitt ?2002? “E-comprehension evaluating B2B
websites using readability formulae,” Industrial Marketing Management, 31, pp. 125
131.
Li, F. ?2008? “Annual report readability, current earnings, and earnings persistence,”
Journal of Accounting and Economics, 45, pp. 221247.
Liu, J., Y. Cao, C. Y. Lin, Y. Huang and M. Zhou ?2007? “Low-quality product review de-
tection in opinion summarization,” In Proceedings of the 2007 Joint Conference on Empiri-
cal Methods in Natural Language Processing and Computational Natural Language Learn-
ing ?EMNLP-CoNLL?. pp. 334342.
McLaughlin, G. H. ?1969? “SMOG grading-a new readability formula,” Journal of Reading,
12 ?8?, pp. 639646.
Novemsky, N., R. Dhar, N. Schwarz and I. Simonson ?2007? “Preference fluency in
choice,” Journal of Marketing Research, 44 ?3?, pp. 347356.
Petty, R. E. and J. T. Cacioppo ?1986? “The elaboration likelihood model of persuation,”
Advance in Experimental Social Psychology, 19, pp. 123205.
Petty, R. E., J. T. Cacioppo, C. Sedikides and A. J. Strathman ?1988? “Affect and
persuation : a contemporary perspective,” American Behavioral Scientist, 31 ?3?, pp.
355371.
Pillai, K. G., C. S. Katsikeas and C. Presi ?2012? “Print advertising : type size effects,”
Journal of Business Research, 65, pp. 865868.
Senter, R. J. and E. A. Smith ?1967? Automated readability index. available at https://
apps.dtic.mil/dtic/tr/fulltext/u2/667273.pdf.
?????? ??????? ????????
???
Singh, J. P., S. Irani, N. P. Rana, Y. K. Dwivedi, S. Saumya and P. K. Roy ?2017? “Predict
ing the “helpfulness” of online consumer reviews,” Journal of Business Research, 70, pp.
346355.
Smith, M. and R. Taffler ?1992? “Readability and understandability : different measures of
the textual complexity of accounting narratives,” Account, Audit Accountability Journal,
5 ?4?, pp. 8498.
Song, H. and N. Schwarz ?2008? “If it’s hard to read, it’s hard to do : processing fluency af-
fects effort prediction and motivation,” Psychological Science, 19 ?10?, pp. 986988.
Wang, F. and S. Karimi ?2019? “This product works well ?for me? : the impact of first-
person singular pronouns on online review helpfulness,” Journal of Business Research,
104, pp. 283294.
Wang, Y. J., M. D. Hernandez and M. S. Minor ?2010? “Web aesthetics effects on per-
ceived online service quality and satisfaction in an e-tail environment : the moderating
role of purchase task,” Journal of Business Research, 63, pp. 935942.
??????????????????????
???
